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Building Your
Digital Footprint

A Shortlist Resumes Guide to Standing Out Online in the Australian Job Market

In today's job market, your online presence is not just an advantage. It is expected. Research shows that
70% of employers screen candidates on social media before making hiring decisions, and more than half
have passed on a candidate because of what they found. At the same time, 89% of recruiters have hired
through LinkedIn, which means a strategic, professional digital footprint is one of the most powerful career
tools you have.

A strong digital presence allows you to:
e Control your professional narrative before others define it for you
e Showecase expertise and build genuine thought leadership in your field
¢ Build relationships that lead to opportunities before they are ever advertised
e Attract inbound interest from recruiters and hiring managers
¢ Demonstrate the kind of digital literacy that modern employers value

e Create multiple entry points for being discovered by the right people

This guide gives you 12 practical strategies to build your digital footprint, along with a 90-day action plan,
the metrics that matter, and the mistakes most job seekers make.

12 Strategies to Build Your Digital Footprint

1. Master LinkedIn Optimisation

LinkedIn is the most important professional platform in Australia. Recruiters use it to search for candidates
before roles are even posted. Getting your profile right is not optional.

What to do:

¢ Headline: Use all 220 characters with a clear formula: Current Role + Value Proposition + Target
Keywords + What Makes You Different.

e About Section: Open with a hook, tell your professional story, and close with a clear call to action.
Use the STAR method (Situation, Task, Action, Result) to communicate impact.

e Experience: Include 3 to 5 dot points per role focused on quantified achievements and relevant
keywords, not job descriptions.

¢ Skills and Endorsements: Prioritise the top 3 skills relevant to your target role and actively manage
your endorsements.

e Activity: Post original content 2 to 3 times per week. Peak engagement times in Australia are
Tuesday through Thursday, 8 to 10am AEST.

shortlistresumes.com.au | Pagel



SHORTLIST RESUMES | Building Your Digital Footprint

Advanced LinkedIn features worth using:
e LinkedIn Creator Mode for expanded content reach and analytics
¢ LinkedIn Live sessions and Audio Events for direct community engagement
¢ LinkedIn Newsletters to build a consistent thought leadership audience

e Keyword integration in every section, not just your headline, to improve search visibility

Al Prompts to Get You Started:

— "Create a LinkedIn headline using the formula: [Current Role] + [Value Proposition] + [Keywords for
target role] + [Unique differentiator] for someone targeting [specific position]"

—  "Write a compelling LinkedIn About section that follows the STAR method and includes keywords for
[industry/role]"

— "Generate 10 LinkedIn content ideas that demonstrate expertise in [field] and encourage
engagement"”

2. Develop a Multi-Platform Content Strategy

You do not need to be everywhere. You need to be in the right places consistently.

What to do:

¢ Platform Selection: Choose 2 to 3 platforms based on your industry. LinkedIn and X (formerly
Twitter) for B2B and corporate roles. Instagram and TikTok for creative, marketing, and media
fields. YouTube for professionals who communicate complex ideas.

e Content Pillars: Develop 4 to 5 recurring themes such as industry insights, career lessons, project
highlights, behind-the-scenes content, and your take on sector trends.

¢ Content Repurposing: One strong piece of content can become a LinkedIn article, an X thread, an
Instagram carousel, and a short video. Work smarter, not harder.

¢ Visual Consistency: Use the same colour palette, tone, and profile photo across every platform.

Content formats that perform well right now:
*  Micro-learning posts that teach one specific thing in 60 seconds
¢ Problem-solving walkthroughs that show how you think
* Honest lessons from professional setbacks
e Forward-looking takes on where your industry is heading

¢ Tool and platform reviews relevant to your area of expertise

Al Prompts to Get You Started:

— "Create a 30-day content calendar for a [industry] professional covering these content pillars: [list
pillars]"

— "Transform this LinkedIn post into an X thread and Instagram carousel: [paste content]"

— "Generate 15 micro-learning content ideas that showcase expertise in [specific skill or tool]"
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3. Build a Personal Brand Hub

Your LinkedIn profile is rented space. A personal website is something you own completely.

What to do:

e Secure your domain: Buy YourName.com.au or YourName.com as soon as possible, even if you are
not ready to build a site yet. Protecting your name online matters.

e SEO Optimisation: Use relevant keywords in your meta descriptions, page headings, and image alt
text so you surface in Google searches for your name and expertise.

¢ Key sections to include: Case studies, speaking or media appearances, a downloadable resume,
client or colleague testimonials, and a clear contact form.

¢ Publish content: Even one new article per month improves your Google rankings and positions you
as a credible voice in your field.

¢ Track performance: Set up Google Analytics so you know who is visiting your site and what they are
reading.

Technical non-negotiables:
¢ Mobile-responsive design. More than 60% of web traffic is now on mobile.
e Fast load times. Aim for under 3 seconds or visitors will leave before reading anything.
e Aclear call to action on every page.

e Social proof through recommendations, testimonials, and any media mentions.

Al Prompts to Get You Started:
— "Write SEO-optimised page copy for my personal website targeting keywords: [list keywords]"
— "Create 12 blog post titles that establish thought leadership in [industry] and drive search traffic"

— "Generate a compelling case study structure for [specific project or achievement]"

4. Conduct a Strategic Social Media Audit

Before building, you need to know what already exists. Hiring managers in Australia are searching your
name. What will they find?
What to do:

¢ Full audit: Search your name on Google. Review every platform including Facebook, Instagram, X,
TikTok, and any industry-specific platforms. Look at your profile, your comments, and any tagged
content.

e Align your brand: Ensure your username, profile photo, and professional bio are consistent across
every platform you maintain.

e Categorise your content: Separate what is clearly professional, what is personal-but-acceptable,
and what needs to be tightened up or removed.

¢ Adjust privacy settings: Make your professional content discoverable while locking down personal
content you do not want visible to a hiring manager.

Reputation monitoring tools:
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* Google Alerts (google.com/alerts): Set up alerts for your full name and any variations so you are
notified whenever you are mentioned online.

¢ Mention.com: Professional-grade monitoring across social media and the web.

e Brand24: Comprehensive social listening with sentiment analysis.

Platform-specific considerations for Australia:
¢ LinkedIn: Your most important professional platform. Keep it updated and active.
e Facebook: Still widely used in Australia. Check group memberships and comment history.
¢ Instagram: Stories Highlights can showcase professional achievements if used intentionally.
e X: Engage in industry conversations. Your post history is searchable.

e TikTok: Relevant for creative, marketing, and education professionals. Ensure your public content
reflects your brand.

Al Prompts to Get You Started:
— "Create a social media audit checklist for professionals in [industry]"
— "Generate 20 professional hashtags for [industry/role] across different platforms"

—  "Write platform-specific bios that maintain brand consistency while optimising for each platform's
audience"

5. Engage Strategically in Professional Communities
You do not need to join every group. You need to show up consistently in the right ones.

What to do:

¢ Choose selectively: Join 5 to 7 highly relevant communities rather than spreading yourself across
dozens of general ones.

¢ Give before you take: Answer questions, share useful resources, and recognise others'
contributions before promoting yourself or your situation.

¢ Lead conversations: Start discussions with genuinely interesting questions or your own take on a
current industry issue.

¢ Show up in person: Australian industry events, conferences, and breakfast sessions are still where
the most valuable relationships are built. Attend at least one per month in your sector.

Where to find your communities in Australia:
e LinkedIn Groups in your industry or professional association

e Discord or Slack communities for your sector (many Australian tech, design, and marketing
communities operate here)

e Eventbrite and Luma for in-person and virtual industry events

e Your professional association's events calendar: AHRI, CPA Australia, Engineers Australia, AIPM,
ACS, and others run regular events across every major city

e University alumni networks, particularly through LinkedIn alumni groups
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Advanced community strategies:
e Host your own virtual event or X Space on a topic you know well
e Launch a small mastermind group with 4 to 6 peers in your field

e Organise local informal meetups for professionals in your area

Al Prompts to Get You Started:
— "Write 10 thought-provoking discussion starters for [industry] LinkedIn groups"
— "Create an outreach template for connecting with industry leaders on LinkedIn"

— "Generate questions for hosting a discussion event about [relevant industry topic]"

6. Build Social Proof Through Testimonials

What others say about you carries more weight than anything you say about yourself. A well-placed
recommendation from a credible professional can be the deciding factor.
What to do:

e Create a system: After a successful project, positive performance review, or strong working
relationship, ask for a written testimonial or LinkedIn recommendation while the experience is still
fresh.

¢ Diversify your sources: Recommendations from managers, peers, direct reports, and clients each
tell a different part of your story.

¢ Go beyond written: Video testimonials are significantly more engaging and authentic than text. A
60-second phone video from a credible colleague is powerful.

¢ Place them prominently: Feature testimonials on your LinkedIn profile, your personal website, and
in your email signature where appropriate.

Ways to build credibility beyond recommendations:
e Apply for industry awards and recognition programmes relevant to your field
e Pursue additional certifications and display them on your LinkedIn profile
e Seek speaking opportunities at conferences, webinars, or industry panels

e Pitch your expertise to Australian industry publications such as the Australian Financial Review,
SmartCompany, HRM Magazine (AHRI), Startup Daily, or Mumbrella (for marketing and media
professionals)

e Offer to write testimonials for others first. Generosity builds goodwill that comes back to you.

Al Prompts to Get You Started:

— "Write a follow-up message template for requesting a LinkedIn recommendation after project
completion”

— "Create questions to guide colleagues when writing testimonials about my work in [specific area]"

— "Generate a LinkedIn post that highlights a testimonial while adding personal professional context"
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7. Monitor Your Digital Reputation

You need to know what people find when they search for you. Regular monitoring lets you stay ahead of
anything that could hurt your professional image and gives you the chance to proactively push positive
content to the top.

What to do:

e Set up Google Alerts: Go to google.com/alerts and set up alerts for your full name, any common
variations, and your professional handle.

¢ Monthly search audit: Search your name on Google, LinkedIn, and any platforms where you are
active. Look at both text results and image results.

¢ Respond professionally: If you receive a negative mention, have a calm, professional response
ready. Never argue publicly.

¢ Push positive content: The best way to manage your reputation is to create enough quality content
that positive results dominate your search presence.

Tools worth using:
e Google Alerts: Free and surprisingly effective for name monitoring.
e Mention.com: Professional-grade monitoring across social media, news, and blogs.

e Brand24: Comprehensive social listening with reach and sentiment data.

Al Prompts to Get You Started:
— "Create a digital reputation monitoring checklist with monthly, weekly, and daily tasks"

— "Generate professional response templates for addressing negative online mentions in a measured

n

way

— "Write 10 positive content ideas that improve search results for my name and professional brand"

8. Use Video to Strengthen Your Personal Brand

Video is the highest-engagement content format available right now. You do not need a studio or expensive
equipment. You need clarity, confidence, and consistency.
What to do:

¢ Choose your platform: LinkedIn native video for professional reach. YouTube for longer, searchable
content. Instagram Reels or TikTok for shorter, high-reach content in creative or consumer-facing
industries.

¢ Content types that work: Tutorial videos, commentary on industry news, behind-the-scenes work
content, Q and A sessions, and interviews with other professionals.

¢ Production basics: Good lighting and clear audio matter far more than camera quality. A well-lit
room and a decent phone microphone will outperform an expensive camera in a dark office.

e Consistency: Post at least once per week to build an audience. Irregular posting kills momentum.
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Video content ideas for any professional:
e Aseries explaining a concept your industry often gets wrong
e Your take on a recent piece of industry news or research
¢ A walkthrough of a project you are proud of
* Honest lessons from a professional mistake

e A quick tool or software review relevant to your field

Technical tips:
e Use captions. A large proportion of video is watched with sound off.
¢  Film vertically for Reels and TikTok. Film landscape for Linkedln and YouTube.
e Create a consistent intro so regular viewers recognise your content immediately.

¢ Include a clear call to action at the end of every video.

Al Prompts to Get You Started:
— "Create a 12-week video content calendar for a [industry] professional targeting [audience]"
—  "Write scripts for 5 short videos showcasing expertise in [specific skills or topics]"

— "Generate video titles with SEO keywords for YouTube content about [topic]"

9. Consider Starting a Podcast

Podcasting is a long-term play, but it is one of the most effective ways to build credibility, grow your
network, and position yourself as a genuine authority in your field. Every guest you interview becomes a
connection. Every listener becomes familiar with your thinking.

What to do:

¢ Choose your format: Solo commentary, interview-based, or a panel discussion. Interview formats
are easiest to start because your guests do much of the work.

¢ Find your niche: Target a specific slice of your industry rather than broad topics. Specificity builds a
more loyal audience faster.

¢ Distribute widely: Publish on Spotify, Apple Podcasts, and Amazon Music as a minimum. Use a
hosting platform such as Buzzsprout, Podbean, or Anchor to distribute to all platforms
simultaneously.

¢ Repurpose everything: Each episode becomes a LinkedIn post, a short video clip, a quote graphic,
and an article. One recording session produces a week of content.

Guest outreach that works:
e Research your target guest thoroughly before reaching out
e Pitch the mutual benefit clearly: they get exposure to your audience, you get their insights
e Keep the time commitment realistic: 30 to 45 minutes is easier to say yes to than 90 minutes

¢ Follow up after the episode. These relationships are long-term assets.
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Al Prompts to Get You Started:
— "Generate 20 podcast episode ideas for professionals in [industry] targeting [audience]"
— "Write an outreach email template for inviting podcast guests in [field]"

— "Create interview questions for [type of professional] focusing on [relevant topics]"

10. Apply SEO and Content Marketing to Your Career

Search engine optimisation is not just for businesses. When a recruiter or hiring manager searches your
name or expertise area, what they find is your professional reputation. You can shape it intentionally.
What to do:

* Keyword research: Identify the terms your target employers and recruiters search for. Use these
naturally throughout your LinkedIn profile, personal website, and content.

¢ Guest posting: Writing for established Australian industry publications or blogs gives you a byline, a
backlink to your own site, and credibility by association.

¢ Topic clusters: Build a body of content around 2 to 3 core areas of expertise rather than writing
randomly across many topics.

¢ Long-form content: Well-researched LinkedIn articles and blog posts rank in Google search and
have a much longer shelf life than short posts.

Australian publications worth targeting for guest contributions:
e SmartCompany (smartcompany.com.au) for business and entrepreneurship
e Australian Financial Review (afr.com) for finance, economics, and business leadership
e HRM Magazine (hrmonline.com.au) for HR and people management professionals
¢ Mumbrella (mumbrella.com.au) for marketing, media, and communications
e Startup Daily (startup.daily) for technology and innovation professionals

e Your relevant professional association's publications and newsletters

Al Prompts to Get You Started:

— "Generate 25 long-tail keywords for [industry/role] that | should target in my Linkedin profile and
website content"

— "Create a topic cluster strategy around [main expertise area] with 10 supporting subtopics"

— "Write a pitch for contributing an article to [Australian publication] focused on [specific expertise]"
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11. Master Professional Storytelling

Facts tell. Stories sell. The professionals who get remembered and referred are the ones who can
communicate their experience as a compelling, coherent narrative, not just a list of job titles.

What to do:

Develop your origin story: Why do you do what you do? What shaped your professional
perspective? A genuine, well-told origin story is memorable and differentiating.

Define your core messages: ldentify 2 to 3 things you want to be known for. Every piece of
content, every LinkedIn post, and every networking conversation should reinforce these.

Maintain a consistent voice: You do not need to write like a marketing department. Write the way
you speak. Authenticity travels.

Build visual consistency: Use the same colour palette, fonts, and style across your website,
LinkedIn banner, and any content you publish.

Storytelling frameworks that work:

Challenge, Action, Result: The simplest and most versatile structure for any professional
achievement story.

Before and After: Show the situation before you got involved and the measurable difference you
made.

Lessons from failure: Honest stories about what went wrong and what you learned are among the
most engaging and human pieces of content you can publish.

Ways to differentiate your brand:

Develop a signature framework, process, or perspective that is uniquely yours
Name a concept or approach you use regularly. Having a named methodology is memorable.
Highlight the combination of experiences that no one else has

Own any unconventional elements of your career path. Non-linear careers make for better stories.

Al Prompts to Get You Started:

— "Help me develop a compelling professional origin story highlighting these key career moments: [list
moments]"

— "Create a brand messaging framework that positions me as an expert in [specific niche]"

— "Generate 15 storytelling prompts that showcase my unique professional perspective and
experiences"
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12. Stay Ahead of Emerging Platforms and Technologies

The digital landscape is moving faster than it ever has. The professionals who build a strong presence on
emerging platforms early have a significant advantage over those who wait until everyone else has arrived.

What to do:

¢ Test new platforms early: Early adopters get disproportionate organic reach before algorithms
prioritise paid content. If a new professional platform launches, explore it before it becomes
saturated.

e Use Al tools deliberately: Al is now a practical part of content creation, profile optimisation, and
outreach personalisation. Learn which tools save you time and which produce content that sounds
like everyone else.

¢ Build owned media: Your email list and your website are assets you control regardless of what any
platform does. Prioritise building these alongside your social presence.

¢ Diversify your presence: Do not rely on any single platform. Algorithm changes and policy shifts
happen without warning.

Platforms and formats worth watching:

¢ Newsletter platforms: Substack, Beehiiv, and ConvertKit are effective for building a direct audience
that does not depend on social media algorithms.

¢ Audio content: X Spaces and LinkedIn Audio Events allow real-time conversations with your
network and broader professional audience.

e Community platforms: Circle and Discord are replacing generic LinkedIn Groups for professionals
who want more engaged, niche communities.

e Al-assisted personalisation: Tools that help you tailor outreach, summarise research, and draft
content faster are becoming a genuine competitive advantage.

Future-proofing your brand:
e Stay informed about platform algorithm changes and adjust your content strategy accordingly
e Continuously test new content formats even when your current approach is working
e Build relationships that exist beyond any single platform

¢ Maintain an authentic voice. Trend-chasing without substance is easy to spot and hard to recover
from.

Al Prompts to Get You Started:
— "Summarise 5 emerging professional networking platforms | should evaluate for [industry/role]"

— 'Create a strategy for using Al tools to enhance my content creation without losing my authentic
voice"

— "Generate ideas for building a professional community around [expertise area] using [platform]"
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Your 90-Day Digital Footprint Action Plan

Days 1 to 30: Build the Foundation

1. Complete a thorough social media audit across all platforms. Search your name on Google and
review what comes up.

Fully optimise your LinkedIn profile from headline to skills. Do not leave any section incomplete.
Set up Google Alerts for your name and any variations.

Secure your personal domain name if you have not already.

LA

Begin a consistent content posting schedule on LinkedIn. Aim for at least two posts per week.

Days 31 to 60: Build Momentum
6. Launch a weekly content series on LinkedIn. Pick one topic you know well and own it.
7. Join 3 to 5 professional communities and begin contributing, not just observing.
8. Start collecting LinkedIn recommendations from former managers and colleagues.
9

Experiment with video. Film one short piece of content and post it. The first one is always the
hardest.

10. Begin building your personal website or refresh what already exists.

Days 61 to 90: Accelerate and Optimise
11. Guest post on one Australian industry publication or contribute to a professional newsletter.
12. Host a virtual event, panel, or discussion in your area of expertise.
13. Review your metrics: what content is getting the most traction, and why?
14. Build out your case studies and social proof on your website.

15. Identify your next 90-day goals based on what you have learned in the first round.

Key Performance Indicators to Track

What you measure will improve. Track these metrics monthly to understand what is working and where to
focus your energy.

¢ Google search results for your name: aim for the first page dominated by professional content
¢ LinkedIn profile views: week-on-week trend
 Social media follower growth across your active platforms

¢ Website visitors and average time on page

¢ Frequency of your name appearing in professional mentions or articles
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¢ LinkedIn post engagement rate: reactions, comments, and shares

¢ Quality of comments received: are they substantive or generic?

¢ Direct messages and connection requests from relevant professionals
¢ Invitations to speak, present, or contribute to panels or publications

* Responses to your outreach: are your messages getting replies?

Career Impact

¢ Inbound contacts from recruiters and hiring managers

¢ Job interview invitations that mention your online presence
¢ Referrals and introductions from your network

¢ Industry recognition, awards, or certifications achieved

* New professional opportunities created directly from your digital presence

Common Digital Footprint Mistakes to Avoid

Content Mistakes
e Posting inconsistently. Sporadic activity does more damage than no activity.
e Sharing opinions that are divisive without considering how they read to a hiring manager.
e Using low-quality or outdated profile photos.

e Ignoring mobile optimisation on your personal website.

e Posting the same content across every platform without adapting it to the platform's norms.

Networking Mistakes
e Leading with what you need instead of what you can offer.
¢ Failing to engage with other people's content. Networking is a two-way activity.
¢ Not responding to comments and messages in a reasonable timeframe.
¢ Sending connection requests without a personalised note.

¢ Disappearing after someone helps you. Follow up, say thank you, and stay in touch.

Technical Mistakes
¢ Not claiming your name across platforms before someone else does.
e Ignoring the SEO potential of your LinkedIn profile and personal website.
¢ Failing to track what content performs well and adjusting accordingly.
e Overlooking your privacy settings and leaving personal content publicly visible.

¢ Not backing up your content, particularly if you rely heavily on one platform.
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Future Trends in Professional Digital Presence

Trends Worth Watching

¢ Al-Powered Personalisation: The ability to customise content and outreach at scale without losing
authenticity is rapidly becoming a genuine differentiator.

¢ Video-First Platforms: The shift toward video continues. Short-form video is now the highest-reach
format on almost every major platform.

¢ Voice Search Optimisation: More professionals are using voice to search. Content that answers
natural language questions performs better in this environment.

e Community-Centric Networking: The trend is moving away from broad follower counts toward
smaller, highly engaged professional communities.

¢ Authentic Storytelling: Polished, corporate-sounding content is performing worse. Genuine, human
stories are breaking through the noise.

Preparing for What is Coming
e Build content strategies that are platform-agnostic so you can adapt when algorithms shift
¢ Invest in owned media: your email list and your website are your most durable digital assets
e Stay genuinely curious about new tools and platforms but test before committing

e Protect your authentic voice as Al-generated content becomes more common. The professionals
who sound real will stand out.

Conclusion

Your digital footprint is not optional. It is the professional version of you that exists online 24 hours a day,
seven days a week, showing up in searches long before you ever sit across from a hiring manager.

The good news is that most of your competition is not doing this strategically. They have a LinkedIn profile
with a generic headline and not much else. The bar for standing out is lower than it looks.

Building a strong digital presence is not about going viral or collecting followers. It is about being visible to
the right people, communicating genuine expertise, and building relationships that lead to real
opportunities.

Start with the foundations. Get your LinkedIn profile right. Post consistently. Engage genuinely. The
momentum builds faster than you expect.

Need help with the resume and LinkedIn profile behind your digital presence?

Shortlist Resumes writes professionally crafted resumes, LinkedIn profiles, and cover letters for Australian
job seekers across every industry. We help you get on the shortlist.

Get in touch: shortlistresumes.com.au
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